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Performance Challenges

US Homeowners - Calendar Year Combined Ratios
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Elevated Large Loss Events
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2024 U.S. Storm Report — Frequency of Severe Events

Top 10 Costliest Severe Convective Storm Events: Insured Loss (1900 - 2024)

Insured Loss Insured Loss
Date Event Location (Nominal $ billion) (2024 $ billion)
August 2020 Midwest Derecho United States 9.2 11.0
April 2011 2011 Super Outbreak United States 7.6 11.0
May 2011 Joplin/SCS United States 7.0 9.8
May 2003 United States SCS United States 33 5.7
May2024  scSOutbreak  UntedStts 52 52|
July 2013 Storm Andreas Europe 3.8 5.1
March 2023 United States SCS United States 4.9 5.1
March204  CentralUS.SCS Outbreak UnitedStates 48 48 |
March-April 2023 Tornado Outbreak United States, Canada 43 4.5
May 2019 United States SCS United States 3.7 4.5

Our Insight, Your Advantage™

Hurricane Helene

Deadliest mainland U.S. hurricane
since Hurricane Katrina (2005)
$75B economic loss

$17.5B insured loss

243 fatalities

Severe Convective Storms
Second-highest insured loss total
on record driven by 17 billion-dollar
insured loss events

$69B economic loss

$54B insured loss

Hurricane Milton
Fifth-strongest hurricane in
the Atlantic basin on record
$35B economic loss

$20B insured loss

Agriculture Losses
Large crop insurance payments
due to drought, flooding, and SCS
$6.7B in total

AM
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Index

Inflationary Pressures — Materials & Wages
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Significant Increase in Reinsurance Costs

Global Property Catastrophe Rate-On-Line Index
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Midwestern Blues

Hastings is at least the sixth company in the last 17 months to pull back its
presence in Iowa. Farmers Mutual Hail Insurance Co. of Iowa, Pekin
Insurance Co. and SECURA Insurance Co. are in the process of exiting
home and auto insurance lines in the state. Celina Mutual Insurance Co.,

meanwhile, is exiting all lines of business in Iowa.

THE END OF HOME INSURANCE IN IDAHO Following its announcement several months ago to leave the homeowners insurance

g business in nine states including California and Louisiana, American National appears

to be exiting the line in all states.

Attl ti West Des Moines-based IMT [ g t d offeri :
16 saie tine, Trest Hes Mothesbase HSHIANCEE Stoppec OTeris “Climate change is real,” said Bill Montgomery, CEO of Celina Insurance Group, one of

home coverage to new customers in Iowa and Minnesota in July. Matt . . “ o
& Y the companies that has left lowa in the past year. “We can't raise rates fast enough or

Casey, the company's vice president of marketing and sales, said high enough.”

customers "flooded" the market as other insurers left the state or dropped

policyholders. Secura Insurance used to sell homeowners coverage in lowa and 9 other states. On
Feb. 1, the company began dropping all its homeowners outside its home state of
Wisconsin. Next year, it plans to start dropping its customers there, too.
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PERSONAL & COMMERCIAL LINES PREMIUMS PER
ORGANIZATION TYPE

Personal & Commercial Lines Premiums per Mutual Companies
SMillions
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RATING ACTIONS: MUTUALS & STOCKS
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Disclaimer

© AM Best Company, Inc. (AMB) and/or its licensors and affiliates. All rights reserved. ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY COPYRIGHT LAW AND
NONE OF SUCH INFORMATION MAY BE COPIED OR OTHERWISE REPRODUCED, REPACKAGED, FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED,
REDISTRIBUTED OR RESOLD, OR STORED FOR SUBSEQUENT USE FOR ANY SUCH PURPOSE, IN WHOLE OR IN PART, IN ANY FORM OR MANNER OR BY ANY
MEANS WHATSOEVER, BY ANY PERSON WITHOUT AMB’s PRIOR WRITTEN CONSENT. All information contained herein is obtained by AMB from sources believed by it to be
accurate and reliable. AMB does not audit or otherwise independently verify the accuracy or reliability of information received or otherwise used and therefore all information
contained herein is provided “AS IS” without warranty of any kind. Under no circumstances shall AMB have any liability to any person or entity for (a) any loss or damage in whole
or in part caused by, resulting from, or relating to, any error (negligent or otherwise) or other circumstance or contingency within or outside the control of AMB or any of its directors,
officers, employees or agents in connection with the procurement, collection, compilation, analysis, interpretation, communication, publication or delivery of any such information, or
(b) any direct, indirect, special, consequential, compensatory or incidental damages whatsoever (including without limitation, lost profits), even if AMB is advised in advance of the
possibility of such damages, resulting from the use of or inability to use, any such information. The credit ratings, financial reporting analysis, projections, and other observations, if
any, constituting part of the information contained herein are, and must be construed solely as, statements of opinion and not statements of fact or recommendations to purchase,
sell or hold any securities, insurance policies, contracts or any other financial obligations, nor does it address the suitability of any particular financial obligation for a specific
purpose or purchaser. Credit risk is the risk that an entity may not meet its contractual, financial obligations as they come due. Credit ratings do not address any other risk,
including but not limited to, liquidity risk, market value risk or price volatility of rated securities. AMB is not an investment advisor and does not offer consulting or advisory services,
nor does the company or its rating analysts offer any form of structuring or financial advice. NO WARRANTY, EXPRESS OR IMPLIED, AS TO THE ACCURACY, TIMELINESS,
COMPLETENESS, MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE OF ANY SUCH RATING OR OTHER OPINION OR INFORMATION IS GIVEN OR
MADE BY AMB IN ANY FORM OR MANNER WHATSOEVER. Each credit rating or other opinion must be weighed solely as one factor in any investment or purchasing decision
made by or on behalf of any user of the information contained herein, and each such user must accordingly make its own study and evaluation of each security or other financial
obligation and of each issuer and guarantor of, and each provider of credit support for, each security or other financial obligation that it may consider purchasing, holding or selling.
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